oN.MOOD

Good Vibes Stay

Experienced partner for your real estate investments



About On.Mood
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Hospitality at heart. Technologycentric
We are a customeoriented brand providing best in class services with the aim to We use the best of the best technology to make stays lighter and smoothly

enhance hotel experiences, everywheexgerytime
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Always On.Mood

On.Moodsymbol represents an
entrance, a window, a door.

Q.

A place where everyone is welcome.
Your home away from home.

Whatever your mood.
Wherever you are.
Whatever you do.

AlwaysOnMood.
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Wherever you are

Always oNn.mMooD

Whatever you do




On.MoodConcept

On.Moodis a proven success hospitality concept that operates smart
by design Apartments and Hotels located in AAA districts.

The convenience of a home. The hospitality care of a hotel. The luxury of great design.
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We rent high potentiabssetslocated in
prime areasand turn them into high
guality, bestin-class design and
functional spaces

We are dlexible partnerleading the
planning room layout, equipment and
look&feelbased on our quality standards
including the investment in addedalue
capex plans from our side

Our goal is to maximizing revenue,
constrain costs and provide our guests the
best customercentric hospitality

approach

oNn.MoOooOoD

Fully digital system and customer
experiencefrom the checkin to checkout
with a 24h concierge service (hospitality is
in our DNA)

We are addressetb leisure, business and
family travellersrenting our rooms for
short stays of ¥4 days and medium stays
of 4-30 days

On.Moodis a brand created by
experienced hospitality managers
who want to put customer
experience at the heart of its
universe




On.Moodvs Hotel

On.mood businessmodel and approachgeneratesmore operational profitability for
hotel/apartments owners with a targeted (average GOP +60%) vs traditional
concepts(40%-50%)

Hotel Apartments oNn.MOooOD
Technologically autonomous buildings None Low Fullytech
Stays Lengths Short Medium Hybrid
Warmly and Tailormade spaces Medium Low High
Space Limited High Amazing aggs?;%g;:dsgécbeesdwith curated
Customer Care High Superiow Techenabled covr\llgi;ige service 24h/7d
Safety High Superiow Safety and 100%eliableBrand
Direct Sales (Digital Marketing) Medium Low High
Upselling /Crosselling Medium None High
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Market

Travellersdemand is transitioning from conventional and boring hotels to
serviced apartments marking the requirements and needs of next leading
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New consolidatedtrend { G NRBY 3 Ay OSa i 2Bldgt@getcustalfar A U S

W Average occupancy rate of 80% in W A large number of well known W Leissure and Business travellers
Spain investors is entering the market around the globe are looking for
such agLCatella Union Invest, KKR, more convenient accommodations
W In 2022, 10.000 projects are to be Iron, among others. than standard 3*4* hotels

realized in Europe
W Transaction volum@eakingin

W Europe represents a 15% of the 2020
worldwide market and increasing
every year W Serviced apartments generate

+10%20% profitability than Hotels
and had a better and proven
resilience in covid 9 crisis




Real Estate - Concept

The convenience of a home. The hospitality care of a hotel. The luxury of great design.
Techenabled and tailored tat NI @ Shévi nedd a

Good Vibes Stay apartments with luxury Attention to detail and tailoirmade design with Central locations with direct access to the High quality materials providing
real estate standards and hotel services a common harmonized brand concept best touristic spots bestin-class comfort for our guests
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Real Estate
Interior Design

We adapt locally and develop six apartment and
room concepts based on same product
consistency Iin order to guarantee customer
experience and brand positioning while looking
for economies of scale In real estate acquisitions

20m?¢° 1 Pax 34m¢° 3/4 Pax
21m? - 1/2 Pax 412" 4 Pax
24n¥ - 2Pax 54m? - 5/6 Pax
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Techenable product/brand

Travellerso
to serviced

leading hospitality real estate assets

Easy access

Online booking

Smart Room allocation

Fully automated
checkout

Superfast wifi

Revenue management
providing always the best as
possible pricing

Digital checkin

Seltinvoicing tool

emand Is transitioning from conventional and boring hotels
apartments marking the requirements and needs of next

Smart TVs with streaming
services

Channel manager fully
integrated with OTAs and
website sales

Instant 24/7 concierge
service

Proprietary App to
manage bookings 360°
(upcoming)



